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Hi, I
’m Brandy...

 I’m a Graphic Designer and Creative 
Writer with a passion for creating 
branded materials to help my clients 
grow their businesses and promote 
their activities and events.

 I grew up in Texas, but L.A. has been my 
home for 25 years and I love it here. When I’m 
not writing and designing you’ll usually find 
me exploring the city and its restaurants, or 
even doing a little acting work sometimes.
 I came to graphic design later in life as a 
happy side-effect of my passion for creative 
writing and storytelling. As I pursued my 
education, Graphic Design was, initially, just the 
degree I was eligible for under my employer’s 
tuition program, but I quickly discovered it is 
really just a visual form of storytelling, which is 
what I most love to do.

 I see every design project, even a simple 
business card, as an exciting chance to tell a 
client’s unique story. Crafting a clever layout 
is much like writing a great story, combining 
typography, color, shapes, and images just 
like great writing combines plot, characters, 
imagery, and devices.
 I also love how Graphic Design offers endless 
discovery. Every project somehow brings a 
challenge or aggravation that prompts me to 
learn something new.
 I especially love designing print materials 
like menus, stationery, brochures, and booklets, 
but I’m happy to take on many types of graphic 
design challenges, including  digital content 
and web design. If your project is more than I 
can handle, don’t worry, I’ll be upfront – I want 
you and your brand to look your best.
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Skills & Résumé

BRANDING
Logo Design
Brand Standards
Packaging
Identity Development

COMMUNICATIONS
Menus
Brochures
Posters
Signs
Banners
Advertisements

STATIONERY
Business Cards
Letterhead
Envelopes
Notepads
Greeting Cards

WEBSITES
HTML
CSS
WordPress

WRITING
Copywriting
Scripts
Short Fiction
Web Content
Poetry
Greeting Cards
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Portfolio Contents



MENU, TABLE TENT, CATERING C-FOLD, CONTAINER, HAND-CODED WEBSITEMENU, TABLE TENT, CATERING C-FOLD, CONTAINER, HAND-CODED WEBSITE
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Pasta Amore provided a professionally designed logo and brand guide. 
They are a broad market, family friendly, casual, neighborhood-type 
Italian-American restaurant chain.
                                   
For their menu, I designed a full-size, multi-page menu with pictures 
for accessibility. The table tent reinforces select dishes from the menu 
and catering and events, upselling the current meal and driving future 
business. A compact, c-fold catering brochure concisely communicates 
all prices and essential details. The custom carton for their Amore For 
Later™ promo lets customers “take the brand home.” A hand coded 
responsive website fits nicely with their brand and newly designed 
materials. I also provided all copywriting.

Pasta amore Wanted Fresh 
materials and a neW Website.



World Artist 
magazine needed 
a sPread For an 
article about 
JaPanese Wood-
block Printing.

TYPOGRAPHY, PAGE LAYOUTTYPOGRAPHY, PAGE LAYOUT

Addressed to a U.S. audience – not a Japan-based 
audience – comprised mostly of middle-aged and 
retirement aged adults, my goal was to create a clear 
visual hierarchy that is easy to navigate, using legible 
typography. Franklin Gothic, Baskerville and Futura are 
all long established, widely used typefaces. With “cut” 
letterforms that reinforce the subject matter, Alhambra 
is the only exotic, decorative typeface used, and used 
sparingly, but remains easy to read at the size used. My 
extremely faithful use of the column grid and midline 
guide in the sizing and alignment of elements makes for 
a well-ordered spread, with visual weight well balanced, 
and visual interest enhanced by a thoughtful combination 
of deliberate symmetry and asymmetry.
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Celebritainment is a bimonthly magazine which always features an in-depth biography 
and interview with a major star. They use a photograph of the celebrity on their 
cover, but they include a foldout typographic portrait poster with the feature. The 
typographic portrait is expected to depict the star using words from their life, body of 
work, and quotes – and be set in a single font.
 
To create the typographic portrait, I used Adobe® Photoshop® to convert a picture 
of Jennifer Aniston into simplified outlines, then constructed the typographic portrait 
using Adobe® Illustrator®, selecting Josefin Sans as the font.
 
On a personal note, she is one of my favorite actresses and with my background in 
acting and film this commission was an honor.

CUSTOM TYPOGRAPHIC PORTRAITCUSTOM TYPOGRAPHIC PORTRAIT

CelebritAinment Wanted a 
tyPograPhic Portrait to enclose 
alongside their biograPhy and 
intervieW oF JenniFer aniston.
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a university Press Wanted a 
Poster about their PreFerred 
Font For their neW building.

The brief required a poster composed using only typography and layout, all set 
in various weights of Josefin Sans.

I began by researching the history and use of the font and its designer.

Given the very specific instructions, I paid exceptional attention to use of column 
grid and page regions to enable engaging, typography-only design. I used 
ample negative space to create 5 distinct blocks: A decorative block at top left, 
an overview block at bottom left, a headline/subheading block at top center-
right, biography, commercial uses and sources in a block at bottom center-right, 
and a full height decorative alphabet block at far right. Careful attention to 
margin and midline, along with deliberate asymmetry, adhered to instructions 
while opening up visual interest.



global organized 
athletics league 
Wanted event 
icons and aPParel 
concePts For their 
goal2025 games.
Global Organized Athletics League is 
the governing body which organizes the 
GOAL games every 5 years. They needed 
a set of textless event icons along with 
apparel mockups to help their board 
members visualize their use.

I decided athletic silhouettes were the 
most recognizable visual communication 
of the different sports, since not all use an 
identifiable and easily simplified ball or 
piece of equipment. To unify the designs 
as a set, as well as distinguish them from 
the round shapes used by another major 
international athletic competition, I chose 
a skewed hexagon with a geometric G.

CUSTOM ICON DESIGN, APPAREL CONCEPTSCUSTOM ICON DESIGN, APPAREL CONCEPTS
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WryeJob Designs is a newly-independent, 
boutique design firm specializing in high-
concept, feminine messaging for national 
brands. As a new firm and not yet fully 
staffed, they needed to outsource the 
project to meet a tight deadline.
 
For their logo, I delineatied ‘Job’ from 
‘Wrye’ using the descender of the ‘J,’ so 
the clean top line gives the desired strong 
professional impression while also framing 
‘Designs.’ Manual kerning between each 
letter creates a unique wordmark. The 
simplified floral design with dark tones 
adds a feminine touch, while avoiding 
coming across as too ‘girly.’ Their career 
fair booth graphics showcase their new 
logo and brand identity while prominently 
communicating hiring needs.

WryeJob Designs 
neeDeD an original 
logo anD career 
Fair booth graphics.

©2022-2024 Brandy E Miller. All Rights Reserved.
LOGO DESIGN, TRADESHOW BOOTH GRAPHICSLOGO DESIGN, TRADESHOW BOOTH GRAPHICS



connections 
apart Was a 
gallery exhibit.
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Connections Apart 
explored themes of 

connection and isolation 
as expressed through 

photographs of railroads 
using different photographic 

techniques, while examining 
the many parallels between the 

histories of both technologies.

This project fully engaged my craft as 
an artist, designer and creative writer. I 

curated and researched the photographs 
for the exhibit and designed the exhibit 

program, including all-original copywriting.

A souvenir-quality program also serves as an 
exhibit companion. The dark and cool tones 
reflect the theme of isolation while allowing 
visitors to connect with the photographs by 
minimizing distractions. The size accommodates 
the full accompanying information displayed in 
the exhibit. An event ticket, designed to allow 
details to be printed on by the gallery, elegantly 
complements the program.



The Paris tourist hotline wanted a bilingual, French-
English, poster to display around the city to promote 
their hotline and features of the city visitors might 
want more information about.

I drew upon one of my university typography 
assignments, a geographic word cloud, where I had 
adopted an abstract approach, selecting many 
words strongly associated with the City of Paris 
and carefully arranging them into the shape of the 
geographic outline of France.

To evolve the design into a real-world poster, I felt 
it was important to keep firm on an all-typographic 
approach, so I surrounded the word cloud with 
large letters spelling “PARIS” but bleeding off the 
sheet. The use of color further reinforces the French 
identity, using red, blue, white. Where needed, 
English translations are set in gray, directly below 
the French text in black, avoiding the use of any 
unsightly slashes or parentheses.
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POSTER DESIGNPOSTER DESIGN

paris WanteD a 
bilingual visitor 
hotline poster.



amethyst bay WanteD a 
Full page magazine aD anD 
an animateD giF aD.

Amethyst Bay is an all-inclusive, beachfront resort, spa, and casino in the 
US Virgin Islands. Their target customers are budget-conscious, middle-class 
couples in the United States.
 
I felt it was important to communicate their offering visually and viscerally with 
the minimum text required for conversion. They had a tight timeframe before 
their high season, necessitating stock photography. I selected and licensed 
stock with appropriate usage terms. The client anticipated the magazine ad 
would target women, so I focused on indulgence and relaxation, with the spa 
offering dominant. The animated gif, expected to target men, focuses on price, 
simple booking, drinks and gambling.
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PRINT MAGAZINE AD, ANIMATED GIF BANNER ADPRINT MAGAZINE AD, ANIMATED GIF BANNER AD



Paws and Claws is a holistic veterinary practice expecting to franchise. 
They wanted a distinctive and versatile logo that visually reinforced their 
brand. My design reinforces their brand and message by including a 
paw and another paw with claws, while also evoking the shape of a chew 
toy. The green color palette reinforces the holistic and medical nature 
of their business. Their clientele is middle-class pet owners, so fonts were 
chosen for a combination of legibility and invitation – neither too formal 
nor too whimsical. The logo works in black and white, for their range 
of the needs, including embroidery on apparel. The stationery is crisp 
and professional for a serious veterinary practice, and the brand usage 
guide communicates brand standards in an inviting, straightforward 
format. The packaging fits their brand with high-contrast designs which 
strictly adhere to the brand usage guide.

paWs & claWs 
WanteD an original 
logo, branD guiDe, 
stationery, anD 
packaging Designs.

©2022-2024 Brandy E Miller. All Rights Reserved.

LOGO DESIGN, BRAND USAGE GUIDE, PACKAGING DESIGNLOGO DESIGN, BRAND USAGE GUIDE, PACKAGING DESIGN
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Get In
 Touch

424 512 1069

brandy@brandyEmillEr.com

brandyEmillEr.com

SCAN ME

Look for me on Bēhance, Linkedin, and deviantart
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Final Capstone portFolio
Brandy E Miller

Southern New Hampshire University
GRA-491-T3391 Graphic Design Portfolio 24EW3

Professor William Temple
March 3, 2024


